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3HaHHSA CyO’€KTUBHUX (PAKTOpiB, IO BH3HAYAIOTh
HEpalllOHAJIbHY E€KOHOMIYHY MOBEIIHKY IHJMBIIIB B
YMOBaX HEBU3HAUYECHOCTI Ta PU3UKY

[lepenik TeM 3 TUCHUILTIHU

e [loBeninkoBa €KOHOMIKA B CHCTEMi EKOHOMIYHUX HayYK.

e [lcuxo@dizionoriuni OCHOBH €KOHOMIYHOI MOBEIIHKU

e BHyrpimHs MOTHBaWis Ta  MEXaHI3MH  MIATPUMKHU
TISUTBHOCTI.

e EBpUCTHKU B IPUHHATTI EKOHOMIYHUX PIIIEHb

e Meronu BIJIUMBY Ha €KOHOMIYHY MTOBEAIHKY

e EkcnepuMeHTaJlbHa €KOHOMIKA.

Sk MOKHA KOPHUCTYBaTUCSA
HAOyTUMH 3HAHHSIMU 1
YMIHHSAMUA
(komnemenmuicmo)

31aTHICTh BpPAaxXOBYBaTH MOBEAIHKOBI UMHHUKH IpU
MPUIHATTI EKOHOMIYHHUX PIIIICHb

OuikyBaHi pe3ynbTaTH
HaBYaHHS

BwminHs  omiHroBaTM  BIUIMB  KOTHITMBHHUX  Ta
COLIAJIbHUX YWHHUKIB HAa EKOHOMIYHY MOBEAIHKY
cy0’eKTa Ta BpaXOBYBATH iX MIPH MPUHAHATTI PIIIICHB

Indopmaiiitne 3a06e3neyeHHs

HABYAJIbHO-METOJIMYHI Ta HAYKOBI1 JpKepelia

Buu HaB4anbHUX 3aHATH
(nexyii, npakmuumni,
ceMiHapcobKi, 1a60pamopHi
3AHAMMS MOWO)

Jlek1rii Ta ceMiHapChKi 3aHSITTS

Bu cemecTpoBOro KOHTPOIIHO

nudepeHIiioBanmii 3aiK

MakcumanbHa KiJTbKICTh
3100yBaviB Ha CEMECTP

JlekaH ¢dhaxkynbTeTy
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